
ACC.20/WCC Daily
The official daily newspaper of  
ACC.20 Together With World Congress 
of Cardiology (ACC.20/WCC)

On-site issues published Saturday, Sunday and Monday.
•  Contains coverage of late-breaking science, keynote lectures and awards, and other 

meeting highlights, including a daily schedule of key events 

•  Distributed daily at two leadership hotels; hand-distributed at key convention center 
entrances each morning; and located in marked bins throughout the convention center 

• Registration issue also distributed to all attendees in official meeting bags

Ad Size
B/W Page 
(3 issues)

Color Page 
(3 issues)

Full Page Ad $15,152 $21,970

Junior Page Ad $12,988 $19,291

Half Page Ad $9,740 $15,540
(Horizontal or Vertical)

Quarter Page Ad $9,200 $15,004

Net agency commission

Premium Rates (3 issues)

Cover 2* $14,531

Cover 4* $16,653

Cover Tip** $19,836
Net agency commission 

*Please note premium rates are in addition to 
B/W and Color charges listed above

**Per issue or $58,920 for all three on-site issues

• Drive traffic to your booth

• Showcase your products and  
services and make contact with  
key decision-makers

• Maximize your on-site effectiveness

ACC.20/WCC Daily Publication Specs

Closing Dates
ACC.20/WCC Daily Registration Issue  
Ad Space  .  .  .  .  .  .  .  .  .Jan . 24, 2020 
Final ad artwork  .  .  .  .Feb . 3, 2020 

ACC.20/WCC Daily Day 2 & 3 
Ad space  .  .  .  .  .  .  .  . Feb . 26, 2020 
Final ad artwork  .  .  .  .Mar . 6, 2020

Dates may differ for Cover Tip .  
Please contact your account manager .

ACC.20/WCC Daily  
Advertising Rates 

Linsey Rosenthal 215-740-3174
lrosenthal@americanmedicalcomm.com

Adam Sansolo  201-575-2242
asansolo@americanmedicalcomm.com

ACC.20/WCC  
Advertising Opportunities

Simon Dack 
Keynote:  
Don’t Let a 
Tragedy Dictate 
Who You Are

At age 19, Roberto Canessa, MD, 
endured a plane crash in the 
Andes Mountains that killed 29 

people and inspired the movie Alive. 
Over 72 days he had to eat human flesh 
to survive, was buried in an avalanche 
and hiked for 10 days through snow-

Chicago Inspires Innovation, Vibrancy 
and Multidimensional Education at 
ACC.20/WCC 

Search New Orleans on Google and be prepared for a wide 
array of adjectives like vibrant, eclectic, unique, culturally 
innovative, multidimensional, colorful and more. The 

convergence of Spanish, French and African-American cultures 
has created a city that stands apart 
from any other city in the U.S. 
Like its host city, ACC.20/WCC 
too stands out above the rest with 
its vibrant, innovative and unique 
opportunities for cardiovascular 
professionals from around the world 
to come together and unite around 
the shared goal of transforming 
cardiovascular care and improving 
heart health. 

Over the course of the next three 
days, ACC.20/WCC attendees will 
experience a multidimensional program 
designed to connect and engage the 
entire cardiovascular care team with 
the latest cutting-edge research and 
cardiovascular technologies; the best 
and brightest minds in the field; 
and hands-on education that can be 
easily implemented and shared with 
colleagues and patients back home – 
wherever in the world that may be.  

“We pride ourselves in always innovating and always 
learning,” says ACC.20/WCC Chair Andrew M. Kates, MD, 
FACC. “While the fundamental core of the meeting – providing 
late-breaking clinical science and broad-based education as well as 
creating opportunities for networking and sharing of best practices 
– remains the same, we are constantly optimizing how we deliver 
this information and knowledge based on 
changing technologies and the different needs 
of cardiovascular professionals worldwide.”

According to Kates, attendees should 
continue to expect less lecturing and more 
learning with briefer lecture formats and 
even more time for discussion. “Learners 
will be engaged with more interactivity, 
through panel discussions, debates and point-
counterpoint talks, case presentations, ACC 
Talks and patient interviews,” says Kates. 

Additionally, the ENGAGE@ACC.20/
WCC Studio where much of the learning 
is through gaming takes new modes of 
education to the next level. FIT Jeopardy, 

Vascular Shark Tank, Cardiology Contest, The Newlywed 
Game (reminding us we’re more than partners, we’re a team) 
and Ask the EP Experts are just a few of the scheduled sessions. 
The studio is also the site of conversations with the legends 
in cardiovascular medicine: Harvey D. White, DSc, FACC; 
Richard E. Kuntz, MD; and Michael J. Mack, MD, FACC. 
Live streaming of select sessions and expanded clinical pathway 

“Tweeters” will encourage engagement 
and discussion beyond the New Orleans 
Convention Center.

All told, nearly 370 education sessions 
featuring 1,520 faculty will take place over 
three days, with a majority offering dual 
Continuing Medical Education (CME) 
credit/Maintenance of Certification (MOC) 
points, as well as Continuing Nursing 
Education (CNE), Continuing Pharmacy 
Education (CPE) and European Continuing 
Medical Education (ECME) credits. Five 
Late-Breaking Clinical Trial (LBCT) 
Sessions (get the details of today’s session on 
page 4), three Featured Clinical Research 

See SIMON DACK KEYNOTE, page 4

The Opening Showcase 
Session Featuring 
the 2019 Simon Dack 
Keynote will take 
place today from 8 – 9 
a.m. in the Main Tent 
(Great Hall). The Joint 
ACC and JACC Late-
Breaking Clinical Trials 
Session featuring the 
Apple Heart Study will 
immediately follow from 
9 – 9:30 a.m. 

Trends in CV Medicine:  
What May Be Ahead For 2020?

W hat’s ahead in 2019 for cardiovascular medicine? Several experts in the field predict the 
advent of artificial intelligence (AI) in cardiovascular medicine; a larger role for wearable 
and implantable devices and the data they collect; more attention on tricuspid valve 

disease; and a greater emphasis on cost and value.
According to a recent publication in the Journal of the American College of Cardiology, there are 

six broad areas in which AI will advance the cardiovascular field: novel drug discovery/development, 
precision medicine, integration of data from varied sources, improved efficiency, remote monitoring, 

See 2019 TRENDS, page 8

See ACC.20/WCC, page 6

 We pride ourselves in 
always innovating and 
always learning.  Andrew M. Kates, MD, FACC
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 4   Today’s Schedule

 14  ACC Quality Summit Recap

 16  ACC’s Health System Strategy

 21  ACC’s Diversity and Inclusion  
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 25  Claim Your Credit

 26  FIT Jeopardy

CLINICIAN WELLNESS 
INTENSIVE
Learn about today’s Intensive 
Session on clinician wellness and 
battling burnout.

TAKING THE HELM  
OF ACC.20/WCC
Get to know ACC.20/WCC Chair  
Andrew M. Kates, MD, FACC.

BISHOP KEYNOTE
Tait Shanafelt, MD, on tangible 
approaches to physician well-being.

22

24

23

INSIDE

MORE

Download the free 
ACC.20/WCC App 
for the most up-to- 
date information. 
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Bleed Non-Bleed

Full Page Ad:

Trim Size: 10 .625 x 15 in . 9 .75 x 14 .25 in .

Live Area:  .375 in . inside trim  .375 in . inside trim

Bleeds:  .25 in . outside trim n/a

Junior Page Ad:

Trim Size: 7 .5 x 10 in . 7 x 9 .5 in .

Live Area:  .375 in . inside trim  .375 in . inside trim

Bleeds:  .25 in . outside trim n/a

Half Page Horizontal Ad:

Trim Size: 10 .625 x 7 .5 in . 9 .75 x 7 in .

Live Area:  .375 in . inside trim  .25 in . inside trim

Bleeds:  .25 in . outside trim n/a

Half Page Vertical Ad:

Trim Size: 5 x 15 in 4 .5 x 14 .25 in .

Live Area:  .375 in . inside trim  .25 in . inside trim

Bleeds:  .25 in . outside trim n/a

Quarter Page Ad:

Trim Size: 5 x 7 .25 in . 4 .5 x 6 .75 in .

Live Area:  .375 in . inside trim  .25 in . inside trim

Bleeds:  .25 in . outside trim n/a



Advertising & Sales Office
American Medical  
Communications

630 Madison Avenue, 2nd Floor 
Manalapan, NJ 07726
732-490-5530
Fax: 732-862-1116

ACCOUNT MANAGERS:
Linsey Rosenthal  •  215-740-3174 
lrosenthal@americanmedicalcomm.com

Adam Sansolo  •  201-575-2242
asansolo@americanmedicalcomm.com

Lauren Morgan  •  267-980-6087
lmorgan@americanmedicalcomm.com

Digital File Specifications
The ACC20/WCC Daily is produced and 
printed direct-to-plate (DTP) . Below is the file 
format submission information for ads:

Submit ads as a high-resolution PDF 
with advertiser name and issue date 
in the filename following this format: 
CompanyName_Client/ProductName_
AdSize_Day_Placement.pdf 
ex: AMC_Client/ProductName_FullPage_Sat_ROB.pdf

PLEASE NOTE: ACC WILL REJECT ANY 
ADS WITH INCORRECT FILE FORMAT.

INTERNET/FTP DELIVERY OF ADS: 
Please email John Salesi  
( jsalesi@americanmedicalcomm.com) 
prior to submitting a file via FTP .

Address: 199 .193 .117 .104
Log in: cardiologyFTP
Password: Cardio1 
Folder: cardiologyFTP → ACC .20_Daily

If desired, also email the PDF to John Salesi 
( jsalesi@americanmedicalcomm.com)  
if the file is less than 10 MB .

Ads may be submitted on CD-ROM . 
WinZip and Stuffit are the only acceptable 
compression techniques .

For disks and/or proofs, please send to:  
American Medical Communications 
John Salesi 
630 Madison Avenue, 2nd Floor 
Manalapan, NJ 07726  
732-490-5530

ACC.20/WCC Update  
eNewsletters
Recipients get a preview of pertinent 
ACC .20/WCC information, including  
registration dates, keynote speakers, etc .

Recipients
Average Number of Recipients:  
35,000 per email

Each preview email is sent to all ACC 
members, and current and past ACC 
annual meeting attendees . One additional 
email is sent post-meeting to only  
ACC .20/WCC professional attendees .

20% Average Open Rate

Distribution
Bi-weekly  .  .  .  .    Sept 2019 — March 2020

Advertising Opportunities

Leaderboard  .  .  .  .  .  .  .  .  .  .  .  .  .  .  .  .  .  . 728 x 90
Leaderboard  .  .  .  .  .  .  .  .  .  .  .  .  .  .  .  .  .  . 728 x 90
Mobile*   .  .  .  .  .  .  .  .  .  .  .  .  .  .  .  .  .  .  .  .  300 x 250
Net Cost   .  .  .  .  .  .  .  . $3,500 per banner slot 
 
*no additional cost for mobile placement

Thumb Drive
Ideal opportunity to reach ACC .20/WCC attendees 
and cardiologists through an educational 
tool that will be referred to repeatedly, 
during and after ACC .20 Together With 
World Congress of Cardiology . 3,000 
thumb drives to be distributed from the 
ACC Central booth . Attendees must 
present a voucher received from the 
sponsor booth . 

• Single-Sponsored

• Full text of the abstracts

• Sponsor recognition on sleeve

Net cost  . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . .$56,000

ACC.20/WCC  
Advertising Opportunities


