
ACC.19 Daily
The official daily newspaper  
of ACC.19, ACC’s 68th Annual  
Scientific Session & Expo

On-site issues published Saturday, Sunday and Monday.
•  Contains coverage of late-breaking science, keynote lectures and awards, and other meet-

ing highlights. Also includes daily schedule of key events 

•  Distributed daily at up to three leadership hotels; hand-distributed at key convention center 
entrances each morning; and located in marked bins throughout the convention center 

• Registration issue also distributed to all attendees in official meeting bags

Ad Size
B/W Page 
(3 issues)

Color Page 
(3 issues)

Full Page Ad $15,002 $21,753

Junior Page Ad $12,859 $19,100

Half Page Ad $9,644 $15,386
(Horizontal or Vertical)

Quarter Page Ad $9,109 $14,855

Net agency commission

Premium Rates (3 issues)

Cover 2* $14,387

Cover 4* $16,488

Cover Tip** $19,640

Net agency commission 

*Please note premium rates are in addition to 
B/W and Color charges listed above

**Per issue or $58,920 for all three on-site issues

• Drive traffic to your booth

• Showcase your products and  
services and make contact with  
key decision-makers

• Maximize your on-site effectiveness

ACC.19 Daily Publication Specs

Closing Dates
ACC.19 Daily Registration Issue  
Ad Space . . . . . . . . . .Jan. 18, 2019 
Final ad artwork . . . . .Feb. 1, 2019 

ACC.19 Daily Day 2 & 3 
Ad space . . . . . . . . . . Feb. 11, 2019 
Final ad artwork . . . Feb. 22, 2019

Dates may differ for Cover Tip
please contact your account 
manager.

ACC.19 Daily Advertising Rates 

Linsey Rosenthal 215-740-3174
lrosenthal@americanmedicalcomm.com

Adam Sansolo  201-575-2242
asansolo@americanmedicalcomm.com

ACC.19 Advertising
Opportunities

2019 Simon Dack 
Keynote to Focus 
on CV Disease in 
Women

O
ne of the first women to attend 
Harvard Medical School, Nanette 
Kass Wenger, MD, MACC, has 

been a pioneer in cardiovascular medicine 
for her entire career. As a young woman 
entering medical school in the early 1950s, 
it never occurred to Wenger that she might 
not achieve her dreams because of her sex. 
“I think part of it was that no one ever told 

ACC.19:  
Personalizing Your Lifelong Learning 

G
roundbreaking cardiovascular science: check. World-
class faculty: check. Practical, clinical education: check. 
Interactive learning experiences: check. The stage is set for 

ACC’s premier education event of the year – ACC.19. 
The next three days have been carefully crafted to showcase 

the latest and greatest in cardiovascular science, expand clinical 
skills, and spark innovation and discussion. With more than 
300 education sessions featuring 1,605 expert faculty, 2,700 
accepted abstracts presented in oral 
and poster sessions by 2,100 experts, 
and 37 Late-Breaking Clinical Trials 
and Featured Clinical Research 
presentations, ACC.19 is the place to 
see, hear and experience everything 
cardiology has to offer.

“As we shaped this meeting, our 
focus has been interactivity and the 
attendee experience,” says ACC.19 
Chair Jeffrey T. Kuvin, MD, FACC. 
“Attendees are the key ingredient in 
this recipe, leading us to schedule 
more time for audience participation 
so they are engaged learners – and 
even teachers.”

According to Kuvin, active 
engagement is built into every aspect 
of the meeting with the ultimate goal 
to allow members to learn from each 
other and also easily take what they’ve 
learned back to their practices, hospitals 
and patients the next day. 

Sessions and educational exhibits 
are designed specifically to encourage 
thought-provoking panel discussions 
and lively debates. New this year, member volunteers representing 
each ACC.19 Learning Pathway will also be live tweeting from key 
sessions as a means for broadening discussions even further. 

Interdisciplinary learning is also a 
key focus of ACC.19, with sessions, events 
and resources for every member of the 
cardiovascular care team. 

The Lounge & Learn Pavilion 
continues to serve as an important hub for 
such interdisciplinary activities, with its 
Personalized Skills & Simulation Center 
for self-paced learning. New this year, the 
Heart 2 Heart Stage features short, casual 
30-minute sessions on timely topics ranging 
from “MACRAnyms” to social media to 
prior authorization. The first presentation 

is “How to Navigate ACC.19: An Inside Look at This Year’s 
Program,” today at 10:15 a.m.

“The Heart 2 Heart Stage is intended to provide 
knowledge in a less formal way and involve 
the audience,” says Andrew M. Kates, 
MD, FACC, vice chair of ACC.19. “It 
will focus on topics that may not be in the 
headlines, but they affect clinicians and 
practice.”

The Engage@ACC.19 Studio is 
another innovative and interactive theater 
with a 180-degree stage designed for 
audience participation. Among the many 
novel community-centered events taking 
place are FIT Jeopardy, Cardiology 
Contest, Family Feud, Heart Teams in 

See 2019 SIMON DACK  
KEYNOTE, page 5

The Opening Showcase 
Session Featuring 
the 2019 Simon Dack 
Keynote will take place 
today from 8:00 – 9:00 
a.m. in the Main Tent, 
Hall C. The Joint ACC/
JACC Late-Breaking 
Clinical Trials Session will 
immediately follow from 
9:00 – 10:00 a.m. 

Trends For 2019: What’s Ahead in Our Journey in 
CV Medicine?

T
he rapid pace of change continues to be a hallmark in cardiovascular medicine and many see 
that pace accelerating. In just the last year, a record 46 new drugs were approved by the U.S. 
Food and Drug Administration (FDA). New devices are coming just as rapidly. Mirroring this 

pace is the record number of clinical trials reported at ACC’s Annual Scientific Session each year. 
Leaders in cardiovascular medicine anticipate that the cardiovascular drugs and treatments 

that advanced in 2017 will have an even greater impact in the coming year. Among the areas great 
progress is expected: the role of PCSK9 inhibitors; recognition of the impact of inflammation on 

See TRENDS FOR 2019, page 14

See ACC.19, page 6

 As we shaped this 
meeting, our focus has 
been interactivity and the 
attendee experience.  Jeffrey T. Kuvin, MD, FACC
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 10  CV Practices Today

 13  ACC’s Education Enterprise

 19 ACC Patient Navigator  
  Program: Focus MI

 24  ACC’s #TheFaceOfCardiology 
  Campaign
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27  Life Beyond Cardiology

INNOVATION INTENSIVE
Learn about today’s Intensive 
Session – Innovate or Perish: 
Emerging Technologies and the 
Future of Cardiovascular Practice.

A PASSION FOR  
EDUCATION
Get to know ACC.19 Chair  
Jeffrey T. Kuvin, MD, FACC.

BISHOP KEYNOTE
Bernhard Meier, MD, FACC,  
will discuss 40 Years of PCI and  
15 Years of TAVR.

17

22

21

Download the  
ACC.19 App  
for the most up-to- 
date information. 
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MORE

Bleed Non-Bleed

Full Page Ad:

Trim Size: 10.625 x 15 in. 9.75 x 14.25 in.

Live Area: .375 in. inside trim .375 in. inside trim

Bleeds: .25 in. outside trim n/a

Junior Page Ad:

Trim Size: 7.5 x 10 in. 7 x 9.5 in.

Live Area: .375 in. inside trim .375 in. inside trim

Bleeds: .25 in. outside trim n/a

Half Page Horizontal Ad:

Trim Size: 10.625 x 7.5 in. 9.75 x 7 in.

Live Area: .375 in. inside trim .25 in. inside trim

Bleeds: .25 in. outside trim n/a

Half Page Vertical Ad:

Trim Size: 5 x 15 in 4.5 x 14.25 in.

Live Area: .375 in. inside trim .25 in. inside trim

Bleeds: .25 in. outside trim n/a

Quarter Page Ad:

Trim Size: 5 x 7.25 in. 4.5 x 6.75 in.

Live Area: .375 in. inside trim .25 in. inside trim

Bleeds: .25 in. outside trim n/a



Advertising & Sales Office
American Medical  
Communications

630 Madison Avenue, 2nd Floor 
Manalapan, NJ 07726
732-490-5530
Fax: 732-862-1116

ACCOUNT MANAGERS:
Linsey Rosenthal 
215-740-3174 
lrosenthal@americanmedicalcomm.com

Adam Sansolo
201-575-2242
asansolo@americanmedicalcomm.com

Lauren Morgan
267-980-6087
lmorgan@americanmedicalcomm.com

ACC.19 Expo Guide
At ACC.19, this publication places important Expo 
information directly in the hands of attendees. The ACC.19 
Expo Guide is the only printed resource specifically 
highlighting ACC.19 exhibitors, Learning Destination 
partners and Prime Time Event hosts. The publication is a 
critical reference for attendees while at the show. 

Contents
• Expo floor plan

• Exhibitor list alpha by company name

• Exhibitor list by booth number

• Stories highlighting Learning Destination and Prime Time Event programming, as well 
as general Expo highlights

Distribution
• Distributed in marked bins located throughout the convention center 

• Distributed to all attendees in official meeting bags 

ACC.19 Expo Guide Publication Specs

Full Page Ad $17,335

Half Page Horizontal Ad $11,031

Quarter Page Ad $6,304

Cover Ads (Bundle 2, 3, & 4) $37,296

ACC.19 Expo Guide Advertising Rates 
 (3-day Rates)

Digital File Specifications
The ACC.19 Daily and ACC.19 Expo Guide 
are produced and printed direct-to-plate 
(DTP). Below is the file format submission 
information for ads:

Submit ads as a high-resolution PDF 
with advertiser name and issue date 
in the filename following this format: 
CompanyName_Client/ProductName_
AdSize_Day_Placement.pdf 
ex: AMC_Client/ProductName_FullPage_Sat_
ACC.19ExpoGuideRob.pdf

PLEASE NOTE: ACC WILL REJECT ANY 
ADS WITH INCORRECT FILE FORMAT.

INTERNET/FTP DELIVERY OF ADS: 
Please email Ari Mihos  
(amihos@americanmedicalcomm.com) 
prior to submitting a file via FTP.

Address: 199.193.117.104
Log in: cardiologyFTP
Password: Cardio1 
Folder: cardiologyFTP/ACC.19_Daily

If desired, also email the PDF to Ari Mihos 
(amihos@americanmedicalcomm.com) if 
the file is less than 10 MB.

Ads may be submitted on CD-ROM. 
WinZip and Stuffit are the only acceptable 
compression techniques.

For disks and/or proofs, please send to:  
American Medical Communications 
Ari Mihos 
630 Madison Avenue, 2nd Floor 
Manalapan, NJ 07726  
732-490-5530

Closing Dates
ACC.19 Expo Guide: 

Ad space . . . . . . . . Jan. 18, 2019

Final ad artwork . . . Feb. 1, 2019

Expo 
       GUIDE

EXPO MAP  
     INSIDE!

Bleed Non-Bleed

Full Page Ad:

Trim Size: 8.375 x 10.5 in. 7.625 x 9.75 in.

Live Area: .375 in. inside trim .375 in. inside trim

Bleeds: .25 in. outside trim n/a

Half Page Horizontal Ad:

Trim Size: 8.375 x 5.25 in. 7.625 x 4.5 in.

Live Area: .375 in. inside trim .375 in. inside trim

Bleeds: .25 in. outside trim n/a

Quarter Page Ad:

Trim Size: 4 x 5.25 in. 3.5 x 4.5 in.

Live Area: .375 in. inside trim .25 in. inside trim

Bleeds: .25 in. outside trim n/a



ACC.19 Update eNewsletters
Recipients get a preview of pertinent ACC.19 information, including 
registration dates, keynote speakers, etc.

Recipients
Average Number of Recipients:  
35,000 per email

Each preview email is sent to all ACC members, and current and past 
ACC annual meeting attendees

20% Average Open Rate

Distribution
Bi-weekly . . . . .   Sept 2018 — March 2019

Advertising Opportunities

Leaderboard . . . . . . . . . . . . . . . . . . 728 x 90
Leaderboard . . . . . . . . . . . . . . . . . . 728 x 90
Mobile*  . . . . . . . . . . . . . . . . . . . .  300 x 250
Net Cost  . . . . . . . . $3,500 per banner slot 
 
*no additional cost for mobile placement

Thumb Drive
Ideal opportunity to reach ACC.19 attendees and cardiologists through an 
educational tool that will be referred to repeatedly, during and after ACC’s Annual 
Scientific Session & Expo. 3,000 thumb drives to be distributed from the ACC 
Central booth. Attendees must present a voucher received from the sponsor booth. 

• Single-Sponsored

• Full text of the abstracts

• Sponsor recognition on sleeve

Net cost .........................................$56,000

Linsey Rosenthal 215-740-3174  lrosenthal@americanmedicalcomm.com

Adam Sansolo  201-575-2242 asansolo@americanmedicalcomm.com

Lauren Morgan  267-980-6087 lmorgan@americanmedicalcomm.com


