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ACC.23/WCC Daily 
Advertise in the daily newspaper of the American College of Cardiology’s  
Annual Scientific Session & Expo to:
• Maximize your investment
• Gain visibility and drive traffic to your booth
• Make connections with the cardiovascular community
• Showcase your product and services

On-site Issues Published Saturday, Sunday, and Monday
• Contains coverage of late-breaking science, keynote lectures and awards,  

and other meeting highlights, including a daily schedule of key events
• Distributed daily at two leadership hotels; hand-distributed at key convention center 

entrances each morning; and located in publication bins throughout the convention center
• Registration issue also distributed to all attendees in official meeting bags

Advertising Rates

NEW ORLEANS  SATURDAY  March 4, 2023

An Inside  Look at the Road to TAVR
A s he watched many older inoperable patients grow weak and die from calcific aortic stenosis in the 1980s, Alain G. Cribier, MD, focused on finding a solution. In 1985, he performed the first balloon aortic valvuloplasty, but soon realized its initial success would not last because of restenosis. 

In the 1990s, he began exploring the possibility of using a balloon-

M ore than two years ago, the COVID-19 pandemic fast-tracked the digital transformation of education. For the ACC, that meant leaders and staff had roughly three weeks to pivot and stand up a fully virtual 2020 Annual Scientific Session (ACC.20) – the first of its kind for the College and for the health care community more broadly. Since then, the ACC has learned much about what makes for a successful and engaging virtual meeting and now, two years later, leaders and staff have been hard at work to take the lessons learned to date and apply them to ACC.23. 
“The ACC team has done an incredible job learning from experience with virtual programming over the past two years and has set a new industry standard in delivering 

virtual content,” says Douglas Drachman, MD, FACC, vice 
chair of ACC’s Annual Scientific Session. “ACC.23 represents 
the first large-scale ‘hybrid’ meeting for the ACC and I’m 
tremendously excited to experience the interactivity that is 
afforded by blending the advanced virtual platform with the 
outstanding live, in-person content that we have all come to 
appreciate from the College.”The virtual aspect of the meeting is taking place over 

ZIPES KEYNOTEFatima Rodriguez, MD, MPH, FACC, discusses the role of health equity in preventing cardiovascular disease.

10

BISHOP KEYNOTEDariush Mozaffarian, MD, MPH, FACC, reviews how the science of nutrition can define better diet approaches.

17

YEAR IN REVIEWDipti Itchhaporia, MD, FACC,  shares the legacy she hopes to leave for future ACC leaders, and more.

14
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ACC ‘OutFront’ in Advancing Global Solutions to Improve Heart Health
A chieving ACC’s Vision of a world where innovation and knowledge optimize cardiovascular care and outcomes requires not only anticipating the needs of cardiovascular clinicians and patients, but a long-term commitment to advancing global solutions to improve the standard of cardiovascular care. 

In the decades since its founding in 1949, the ACC has evolved into a global leader in transforming cardiovascular care and improving heart health. With more than 54,000 members worldwide, of which more than 25% reside outside the U.S., the ACC is focused on tangibly reducing the global burden of cardiovascular disease and accelerating advances in heart care in order to take down 

cardiovascular disease as the #1 killer everywhere. 
Among its efforts, the College is working with partner societies, industry and its 42 International Chapters to facilitate collaborations, offer focused, localized education and develop tools and resources for clinicians and patients on the ground. Dedicated 

programs like 

Download the free  ACC.23 App for the most up-to-date information. 

Continued on Page 2

The Opening Showcase will kick off ACC.23 today at 8:30 a.m. and feature Itchhaporia and Morris, as well as 
inspiring examples of ACC members around 
the world who are doing what they do best – 
helping and healing – amid a global pandemic.

six educational channels, with sessions streaming live 
and direct from Washington, DC. “Real-time interactivity 
for Q&A, and interactive networking opportunities, are 
designed so that virtual participants will truly feel a part of 
the meeting,” says Pamela B. Morris, MD, FACC, chair of 
the Annual Scientific Session. “There’s truly something for 
everyone.”

Meanwhile, the in-person aspect of the meeting is 
offering a much-needed opportunity for face-to-face 
connections and learning that have been sorely missed over 
the last two years. “I’m most excited by the opportunities 
afforded by ACC.23 to reconnect, network, learn and 
grow as individuals and as a global community of CV 
professionals,” says ACC President Dipti Itchhaporia, MD, 
FACC. 

On the education front, TED-style talks, panel discussions, 
case presentations and other innovative educational formats 
are being maximized to foster engagement across 11 clinical 
pathways. Attendees have access to experts and thought 
leaders for real-time discussions around new guidelines, late-breaking 

ACC.23 Delivers the Best of In-Person 
Education and Virtual Learning

Continued on Page 4
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Ad Size B/W Per Issue B/W 3 Issues Color Per Issue Color 3 Issues
Full Page $13,000 $35,000 $20,000 $57,000
Junior Page $11,500 $31,500 $17,500 $49,500
Half Page Horizontal $9,250 $24,750 $14,250 $39,750
Half Page Vertical $9,250 $24,750 $14,250 $39,750
Quarter Page $8,000 $21,000 $13,000 $36,000
Inside Front Cover N/A N/A $33,000 $96,000
Back Cover N/A N/A $35,000 $102,000
Cover Tip N/A N/A $18,000 $51,000

Closing Dates 

Day 1/Registration Issue
Ad Space   Jan. 13, 2023
Final ad artwork   Jan. 20, 2023

Day 2 & 3
Ad Space   Jan. 31, 2023
Final ad artwork   Feb. 10, 2023

No deadline extensions possible. 
Dates may differ for Cover Tip.  
Please contact your account manager for more details. 

Account Manager
Mark Mrvica
856-768-9360
markmrvica@mrvica.com
Right of first refusal is provided to incumbent 
advertisers through Sept. 2, 2022.

Bleed Non-Bleed
Full Page
Trim Size 10.625 x 15 in. 9.75 x 14.25 in.
Live Area .375 in. inside trim .375 in. inside trim
Bleeds .125 in. outside trim n/a
Junior Page
Trim Size 7.5 x 10 in. 7 x 9.5 in.
Live Area .375 in. inside trim .375 in. inside trim
Bleeds .125 in. outside trim n/a
Half Page Horizontal
Trim Size 10.625 x 7.5 in. 9.75 x 7 in.
Live Area .375 in. inside trim .25 in. inside trim
Bleeds .125 in. outside trim n/a
Half Page Vertical
Trim Size 5 x 15 in. 4.5 x 14.25 in.
Live Area .375 in. inside trim .25 in. inside trim
Bleeds .125 in. outside trim n/a
Quarter Page
Trim Size 5 x 7.25 in. 4.5 x 6.75 in.
Live Area .375 in. inside trim .25 in. inside trim
Bleeds .125 in. outside trim n/a

Publication Specs

Please supply all final print files in CMYK.



ACC.23/WCC  
Advertising  

Opportunities

ACC.23/WCC Expo Guide
The ACC.23/WCC Expo Guide places important Expo information directly in the hands 
of attendees. It is the only printed resource specifically highlighting ACC.23/WCC 
exhibitors, Learning Destination Sessions, and Prime Time Events. The publication 
is a critical reference for attendees while at the show. This advertising opportunity is 
reserved exclusively for exhibitors through Dec. 31, 2022, after which any remaining 
ad slots may be made available to non-exhibitors.

Contents
• Expo map
• Exhibitor list alpha by company name
• Exhibitor list by booth number
• Details on all Learning Destination Sessions and Prime Time Events 

including session title, description, and faculty

Distribution
• Distributed to all attendees in official meeting bags
• Distributed in publication bins located throughout the convention center

Advertising Rates
Full Page Ad   $10,000
Inside Front Cover   $14,250
Back Cover   $17,000

Publication Specs

Full-Page Ad Bleed Non-Bleed
Trim Size 8.375 x 10.5 in. 7.625 x 9.75 in.
Live Area .375 in. inside trim .375 in. inside trim
Bleeds .25 in. outside trim n/a

Closing Dates
Ad Space   Jan. 20, 2023
Final ad artwork   Jan. 27, 2023

EXPO 
GUIDEEXPO MAP INSIDE

ADVANCING Cardiovascular Care FOR ALL

Account Manager
Mark Mrvica
856-768-9360
markmrvica@mrvica.com
Right of first refusal is provided to incumbent 
advertisers through Sept. 2, 2022.

© 2022 American College of Cardiology A23033


